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INNOVATIVE RETAIL DEVELOPMENT CONCEPTS

Summary

According to the results of the research, the main trends that determine the innovative component of
retail enterprises were revealed: a significant increase in the share of online sales, the involvement of
augmented and virtual reality technologies, artificial intelligence, robotics, which led to a change in the
consumer experience, simplification of the product selection process, saving time for making a purchase;
optimization of innovative communication; blurring the lines between traditional offline and online retailers;
the opening of new sales channels, such as trade through social networks and marketplaces.

Implementation of innovations in the field of trade is the only prerequisite for their survival and a catalyst
for increasing all components of innovation potential, which in the future will ensure comprehensive innovative
development of the enterprise.

The relevance of the research topic is characterized by the need to determine the innovative mechanism
of retail development in the context of strengthening the need to implement opportunities for enterprises to
use the achievements of scientific and technological development in order to create a basis for the formation
of a new type of economy in Ukraine. Practical experience proves that the insignificant effectiveness of
innovations occurs precisely at the micro level, therefore, the issues of innovative development of enterprises
are defined as topical directions of scientific research, which is determined by the need to create a scientific
and methodological basis capable of realizing the possibility of the process of innovative development of trade
enterprises and its management mechanisms.

The purpose of the study is to determine the essence, structure and types of innovative technologies of
retail development.

The tasks set in the article were solved using general scientific research methods, namely: analysis,
systematization and generalization.

The article examines the essence and advantages of using the latest technologies in retail trade,
highlights the main trends in the use of innovations in retail, and examines their manifestations both for the
consumer and for the enterprise itself.

The practical value of the statements given in the article can be used to improve the adaptive
management system of innovative retail activities, as well as to study disciplines under the educational
programs of the field of knowledge 07 "Management and Administration".

Prospects for further research. Analyzing world experience of modern trends in innovative development
of retail and determination of strategies for innovative improvements in domestic enterprises.
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